« 2020: End of year results
* Impact and reach
« Coronavirus adaptations
* Income results— international, UK, US insights & trends
e 2021 themes
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Adapting through a Global Pandemic



‘COVID-19 is a Global Humanitarian Emergency in its own right, but it will also
compound and exacerbate pre-existing crises’

= Global Humanitarian Response Plan COVID-19, April 2020
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Burkina Faso, 2020



Total Income Original Budget Revised Total Income
2020 2020 Coronavirus 2019
Forecast March
2020



2019 income 2020 income YOY % growth 2021 budget

*85% of 2020 income
from SBUSA — not
shown on chart




UK Income Year on Year
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2019 income 2020 income YOY % growth 2021 budget

$8,130,166 $10,000,973 $10,000,000









CASE FOR SUPPORT:
COVID-19









SBUSA INDIVIDUAL DONORS

2020 # 2019 #
DONORS |DONORS

3 2
118 08
Individual Donors 407 366
3547 3023

4075 3489
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“Most of the donors we spoke with reported spending
little time researching organizations to give to
and instead relied on personal connections and
recommendations of family and friends. In order
to make a larger gift, donors said they needed to have a
belief in the organization’s mission, a relatively
longstanding relationship with an entity, some
type of personal connection with the mission or
the organization itself, confidence that the
nonprofit was well run, and trust in its
leadership.”

- Chronicle of Philanthropy, study of 34 Major Donors
($13K - $5M)



Key projects:
¢ Organisational strategic review — purpose and vision for the
next 5 years

e Fundraising and communications strategy

2021 Comms themes:
e Disasters

e Coronavirus

e Climatecrisis

2021 Fundraising opportunities:

Digital strategy — driving digital engagementand income
Legacy and in memory fundraising

Continued Rotary engagement and digital events
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e Programme funding plans and long term partnerships



ShelterBox and Rotary are project partners in disaster relief. ShelterBox
is a charity independent of Rotary International and The Rotary Foundation.

Reg Charity no: 1096479



Thank You

ShelterBox and Rotary are project partners in disaster relief. ShelterBox
is a charity independent of Rotary International and The Rotary Foundation.

Reg Charity no: 1096479



